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Purpose: 
• To publish data to show cycle tourism and cycling activity in Ontario.
• To provide insight to assist tourism partners, tourism businesses and related organizations in planning for future cycle tourism and cycling 

activities.
• To compensate for lack of data available from any other sources, specific to Ontario, as well as cycle tourism in other jurisdictions.  
• To build on data collected and published in past sector reports: Ontario Cycle Tourism & Cycling Activity Report (2021); Cycle Tourism in 

Ontario: A Report on the State of Ontario's Cycle Tourism Sector (2019); From Niche to Now - A Report on the State of Ontario's Cycle 
Tourism Sector (2015).

• To provide information on changes in cycle tourism and cycling activity data through comparisons to past data collected.

To view past reports on the cycle tourism sector and cycling activity in Ontario visit: www.TransportationOptions.org/OntarioResearch

While this report focuses on Ontario and is intended to assist tourism partners in Ontario, it is our belief that the findings will be useful to and 
are indicative of larger trends in other jurisdictions across Canada and internationally. 
 

About the 2023 Survey Respondents: 
• In October/November 2023 a survey was issued and shared with a variety of contacts and via various platforms used by Ontario By Bike in 

order to reach cyclists in Ontario. Efforts were made to reach cyclists of various abilities, residing in all areas across the province. 
• A total of 1,034 survey responses were completed and received.  
• 97% of respondents were from Ontario, representing a good cross section of residents (40% from central Ontario; 21% from SW Ontario; 

18% from eastern Ontario; 9% from Toronto; 9% from the north.
• 64% identified themselves as experienced cyclists, 31% as leisure/recreational cyclists 

Prepared By: 
This report was prepared by: Ontario By Bike (Transportation Options), a not for profit organization whose cross-provincial programming 
develops and promotes cycle tourism in Ontario. www.OntarioByBike.ca  
This report was published in: January 2024
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ABOUT ONTARIO CYCLISTS
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• 49% of cyclists are aged 45 to 64, 34% of cyclists are over 65. 
Ø Cyclists under age 44 grew by 8% since 2021.
Ø Cyclists over age 65 decreased by 10% since 2021.
Ø Cyclists aged 45 to 64 at similar levels to 2021.

• 44% of cyclists are retired, 47% working full time.
Ø Number of retired riders is decreasing, compared to 54% in 2021.

• 57% of cyclists identified as male, 42% female.
Ø Slight increase in number of female cyclists since 2021.

• 58% have university education.
Ø Decrease in number that have university education compared to 2021, but 

similar to 2018.

• 56% have a household income over $100,000.
Ø 9% increase in households with income over $100,000 in 2021.
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ONTARIO CYCLISTS | CYCLING ACTIVITY IN 2023
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• Recreational cycling was the most popular type of 
cycling activity in 2023.
Ø 96% of respondents cycled for recreation 
Ø 40% cycle touring
Ø 36% participated in events/tours 

• 84% increased or did the same amount of cycling in 2023 
compared to the past two years. This includes 47% of respondents 
who increased the amount of cycling in past two years.

Ø Type of cycling activities is similar to past years, but with an 
increasing returning to events and tours.



ONTARIO CYCLISTS | RIDE HABITS & PREFERENCES
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• Road cycling, followed closely by riding off-road trails (paved and unpaved) are 
preferred types of cycling (same as 2021), followed by gravel cycling, then 
mountain biking, with a number mentioning fat biking as other preference.  

• 52% prefer a daily ride distance of 46km to 99km, 32% who prefer distances 
between 21km to 45km, on multi-day trips that include cycling.
Ø More prefer longer ride distances compared to 2021.

• Ontario cyclists frequently ride solo, followed by riding with a group (45%), 
significant other (38%), and one to two friends (37%).

• 49% ride with a cycling club or regularly organized group.



ONTARIO CYCLISTS | RIDE HABITS & PREFERENCES
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• Ontario cyclists ride frequently during their active cycling months. 

• 62% ride year round and in shoulder seasons (similar to 2021).

• 24% are winter and year round cyclists, (increased from 16% in 2021). 
Ø Winter and year round cycling has increased.

• 64% ride two to three times weekly, 16% ride daily (similar to 2021).



ONTARIO CYCLISTS | CYCLING EVENTS
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• 49% of cyclists participated in two or more 
cycling events in 2023 (17% in five or more 
events, 33% in none). 
Ø The number of cyclists participating in 

cycling events is increasing towards pre-
pandemic levels as events are returning. 
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ONTARIO CYCLISTS | BIKES & ACCESSORIES
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• 34% ride a bike valued between $500 to $2,000.
• 62% ride bikes that cost more than $2,000, (value of most frequently 

used bike if more than one bike owned).
Ø 49% ride a bike valued between $500 to $2,000, 43% ride bikes 
that cost more than $2,000 in 2021.
Ø Significantly more cyclists are riding higher valued bikes.

• 50% spend between $250 to $1,000 annually on bike equipment, 
maintenance, clothes and accessories; 25% spend between $100 and 
$250, 17% more than $1,000 per year.
Ø 43% spent between $250 to $1,000 annually on bike equipment, 

maintenance, clothes and accessories; 33% spend between $100 
and $250, (16% less than $100, 8% more than $1,000 per year) in 
2021.

Ø Cyclists are spending more on extras (some may be due to inflation).



ONTARIO CYCLISTS | TYPE OF BIKES
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• 22% own one or more e-bikes in their household, 17% are considering 
purchasing an e-bike in the future.
Ø Comparable to 2021 when 17% owned one or more e-bikes in their 

household, 19% were considering purchasing an e-bike in the future.

• Road bikes were most 
commonly owned and used 
bikes, followed by gravel/cyclo-
cross, mountain, and 
hybrid/cruiser bikes.*

• 35% own two to three bikes per 
household, 31% own four to 
five, 28% over six bikes, and 
7% own one bike. 

*When responses exceed 100%, respondents were permitted to select multiple answers to the question.
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TRAVEL THAT INCLUDED CYCLING IN 2023
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• 58% did one or more overnight trips that included cycling in 
Ontario in 2023, including 38% that did two or more trips.
Ø Increased number of overnight trips, compared to 

48% who did one or more overnight trips that 
included cycling in 2021, and 40% in 2020.

• 68% did three or more day trips in Ontario that included 
cycling in 2023.
Ø Increased number of daytrips, compared to 61% who did 

three or more day trips that included cycling in 2021.

• 50% did no trips outside of Ontario that included cycling. 
• 25% did two or more trips outside of Ontario that included cycling.



ONTARIO CYCLE TOURISM IMPACT ON BUSINESSES
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Ontario By Bike certifies businesses as 
bicycle friendly. 
Depending on business category, 
businesses have to meet criteria to verify 
that they are ready to welcome cyclists to 
their location. 
There are more than 1,680 businesses 
certified across Ontario. 

www.OntarioByBike.ca 

• 47% of cyclists had visited one or more 
businesses certified as bicycle friendly 
by Ontario By Bike in the past two years.

• 40% visited multiple businesses certified 
as bicycle friendly.

• 38% of cyclists not yet aware of 
certification program. 

1,680 locations

36%

26%

20%

http://www.ontariobybike.ca/


ONTARIO CYCLE TOURISM IMPACT ON BUSINESSES

12

Accommodations
When on an overnight cycling trip, cyclists had the following preferences: 
• 45% stay at hotels/motels/luxury accommodations often/very often.
• 35% stay at private rentals, cottages, with friends and relatives, hostels.
• 18% prefer camping.

Ø Similar to 2021 – 48%, 36%, 16% respectively.
• 32% of cyclists spent over $150 per night on accommodations while on a bike trip, 

compared to 22% in 2021.
• 65% of cyclists spent over $100 per night on accommodations while on a bike trip, 

compared to 58% in 2021, 42% in 2018 and 38% in 2014.
Ø Cyclists spending on overnight accommodations increased significantly since 2021.



ONTARIO CYCLE TOURISM IMPACT ON BUSINESSES
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Food & Beverage
• 55% of cyclists spent over $26 on food and beverage on a cycling trip or 

outing, compared to 51% in 2021.
• 23% of cyclists spent over $50 on food and beverage, compared to 22% in 

2021
Ø A largest percentage of cyclists spend over $26 per day

Attractions, Entertainment and Other Activities
• 30% of cyclists spent over $26 per day on attractions and other activities, 

compared to 23% in 2021, 36% in 2018. 
• 70% spent between $0 and $25, compared to 77% in 2021.

Ø Cyclists spend slightly increased on attractions and other activities.

Retail Shopping
• 27% of cyclists spent over $26 per day on retail shopping, compared to 21% 

in 2021, 30% in 2018. 
• 73% spent between $0 and $25, compared to 79% in 2021.

Ø Cyclists spend slightly increased on retail shopping 



ONTARIO CYCLE TOURISM IMPACT ON BUSINESSES
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Cyclists’ favourite post ride treats are: 
• 36% Beer
• 21% Baked goods
• 18% Ice cream
• 17% Coffee 
• 8% Something salty



ONTARIO CYCLISTS | BIKE RENTAL & TRANSPORTATION
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• 15% have made use of public bike share 
program in that past two years.

• 23% rented a bike once, 13% multiple 
times, and 64% never rented a bike when 
travelling over the past two years. 

• Of the 38% that used public transportation 
with bikes in the past two years, the most 
frequently used mode was trains (33%), 
followed by ferries (28%), airplanes (20%), 
and bus (19%).



CYCLING TRIP PLANNING RESOURCES

16

To get ideas and plan cycling outings and routes, 
the most used resources in order were*: 
• 63% Recommendations from friends/family
• 47% Digital cycling maps
• 45% Variety of websites
• 44% Ontario By Bike website
• 31% Print cycling maps 
• Other sources included: social media, guides 

and magazines, blogs, enewsletters. 
Clubs and apps also cited as resources.  

Ø Trusted and inspiring sources influenced trip 
planning the most.

*When responses exceed 100%, respondents were permitted to select multiple answers to the question.

Cyclists use a variety of resources when planning cycling outings and while riding. 
A variety of websites including OntarioByBike.ca remain the most used resource for 
ideas, planning cycling outings and routes. 

http://www.ontariobybike.ca/


RESOURCES USED WHILE ON A CYCLING TRIP

17

During a cycling trip or outing, the most used resources for navigation and general 
information in order were:
• Smartphone apps (most frequent)
• Followed by GPS and Google Maps 
• And wayfinding signage and print cycling maps



SAMPLE OF SURVEY COMMENTS FROM CYCLISTS*
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• 2023 was my first year with an e-bike. I can bike twice as far and therefore participate in more cycling groups 
and tours. 

• I am from Michigan and love to bike in Ontario. Drivers are usually very polite when I am riding on the road.
• I just participated in my first community ride/fundraiser this summer.  A lot of fun and will definitely take part 

again.  Looking forward to new opportunities next year and meeting new people in the cycling community.
• Appreciate the information and resources that Ontario by Bike provides to the Cycling community. 

• I cycle a lot and would cycle even more if there were more & better bike paths, dedicated cycling lanes, and 
paved shoulders.

• Better, safer more effective bicycle routes everywhere, towns and cities included, would be helpful. 
• Like to see more expanded trails as well as an effort to connect one trail to another.
• More dedicated bath paths connecting communities where trails are non-existent. 
• Increase driver awareness of cyclists on the road. 
• Let's get more winter fat bike support. 
• Continued development and upkeep of mountain bike trails.

• Would love to see more cycling friendly businesses. I plan my routes around cycling friendly businesses.
• I am very interested in more opportunities to take my bike on public transit for car-free getaways.
• Continue supporting local bike shops.

Many comments were on improvements needed for cycling infrastructure and off-road facilities or trails. 
There were also multiple comments on increasing amenities for cyclists as well as improving bike transportation 
on public transportation. 

*268 additional comments were received. Above are a small sample selection. 
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For More Information Contact: 

Ontario By Bike / Transportation Options
info@ontariobybike.ca 
www.OntarioByBike.ca
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This report and other research on cycle tourism can be found online at: www.transportationoptions.org/research 
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